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This document may contain certain statements and information relating to Infracommerce CXAAS S.A., alone or together with the other companies in its economic group ("Company"), that reflect the

current views and/or expectations, estimates or projections of the Company and its management with respect to its performance, its business and future events. Forward-looking statements include,

without limitation, any statements that have a prediction, indication or estimate and projections about future results, performance or objectives, as well as words such as “believe”, “anticipate”, “expect”,

“estimate” and “project”, among other words of similar meaning. Although the Company and its management believe that such forward-looking statements are based on reasonable assumptions, they

are subject to risks, uncertainties and future events and are issued in light of information that is currently available as of the date they are issued. Such forward-looking statements speak only as of the

date they are issued, and the Company undertakes no obligation to publicly update or revise them after the distribution of this document for any reason, including as a result of new information or future

events.

Various factors, including the risks and uncertainties referred to above, may cause the forward-looking circumstances and events discussed in this document not to occur, and, as a result, the Company's

future results may differ materially from those expressed in or suggested by these forward-looking statements. Forward-looking statements involve risks and uncertainties and are not guarantees of

future events. Therefore, investors should not make any investment decision based on any forward-looking statements contained herein.

Market and competitive position information, including any market projections quoted throughout this document, has been obtained from internal research, market surveys, public domain information

and corporate publications. While we have no reason to believe that any of this information or reports are inaccurate in any material respect, such information has not been independently verified. The

Company is not responsible for the accuracy of such information.

Certain percentages and other figures included in this document have been rounded to facilitate their presentation. The scales of the graphics of the results may appear in different proportions to

optimize the presentation. Therefore, the figures and graphics presented may not represent the arithmetic sum and the appropriate scale of the figures that precede them, and may differ from those

presented in the financial statements.

The quarterly information was prepared in accordance with International Financial Reporting Standards (IFRS) issued by the International Accounting Standards Board (IASB), and in accordance with

accounting practices adopted in Brazil (BR GAAP).





972
1.381

2.831

1Q20 1Q21 1Q22

+105%

43
73

195

1Q20 1Q21 1Q22

+167%



55
NEW CLIENTS 

CLOSED

+15% YOY

PROPOSALS SENT

+42% YOY

NEW CLIENTS 
CLOSED

+31% YOY

QUALIFIED LEADS

63% 
YOY INTERNAL 

REFERRAL LEADS

LEADS PROPOSALS
CLOSED
DEALS

65%
OF NEW 

PROPOSALS ARE 
MODULAR







✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

✓

6-8%

2022

2023 (FY)

3-4%

▪

▪

▪

▪

▪

▪





972
1.381

2.831

43
73

195

1,3 1,5

16,6

• GMV increased from R$1.381 million in 1Q21 to R$2.831 million in 1Q22; - a

105% YoY growth – mainly due to the increase in transactions volume

(organic and M&A)

• Net Revenue of R$195 million in 1Q22, growth of 167% compared to the

R$73 million of 1Q21 (organic growth of 40% higher than the ecommerce

sector of 13%1)

• Growth justified by the increase in number of clients, number of total

transactions and average take rate (cross-sell and M&As) and the

growth of the Direct to Consumer segment

• Adjusted EBITDA of R$16,6 million in 1Q22, which results in an adjusted

EBITDA margin of 8,5% compared to 2,1% in 1Q21.

• Margin expansion resulted from synergies from the M&As, and

economies of scale with an overall SG&A dilution

• Non-recurring expenses in 1Q22 totaled R$9,9 million and involved

non-cash M&A earnouts registered as compensation, non-cash

subscription bonus from the Synapcom Acquisition, non-cash stock

option provisions and M&A-related expenses

• With the exception of a few expenses, most of the non-recurring

expenses were at a non-cash basis



5,3%
6,9%

• Take Rate grew from 5,3% to 6,9%, based on (1) cross-sell of new services and (2) increase in the share of B2C in total sales given the acquired companies profile

• Gross profit presented a reduction mainly due to the increase in B2C proportion. The lower margin in B2C, versus B2B, is related to more services in the fulfillment and

payment verticals compared to platform and BI which is the main revenue source of the B2B segment

• The percentagem of SG&A over sales decreased 8.8 p.p., from 62.8% in 1Q21 to 54% in 1Q22 and is the main EBITDA increase lever. This improvement is a trend that

follows synergies capture, efficieny gains and fixed cost dilution.

42,0%46,2% 62,8%
54,0%



• Non-recurring expenses: (non-cash): subscription bonus related to Synapcom acquisition, earnout future installments classified as remuneration

in accounting, stock option plan cost, M&A expenses (this last one the only with cash impact)

• Goodwill amortization (non-cash): amortization of identifiable assets from recent acquisitions related to client base and brand

• Non-Recurring Financial Expenses: interest related to credit letters and additional financial cost related to the deferred M&A payments
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• Investments in technology of R$37.1 million in 1Q22, 

increase of 271,9% over 1Q21, mainly for the 

development of our omnichannel platform

• In the infrastructure front, the investments were R$7 

million, up from R$ 4 million in 1Q21, mainly related to 

the consolidation of the distribution centers and 

automation to improve productivity

• We have idle capacity to absorb the growth without 

further investments in opening new Distribution 

Centers

• We ended the year of 2021 with 10 DCs and 18 dark 

stores in Brazil, plus 5 DCs in the other countries
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In addition to the cash presented above, the Company has R$ 350 million in bank credit lines already approved or contracted

with top tier banks at a cost similar to our current debt cost and an average payment term of two years





• Collection of about 5 tons of food in voluntary actions with our

employees, which were donated to institutions that support the

communities near our DCs

• Sponsorship of the Latam edition of the training course for

entrepreneurs: Netpreneur Masterclass, organized by Alibaba

Global Initiatives, with the aim of democratizing access to the

biggest global trends in Latin America

• Implementation of the Fiscal Council (AGOE of 04/28/2022) and

approval of additional measures for the applicability of the new

stock option plan approved at the Shareholders General Meeting

• Gradual grants and with a maximum limit of 1% of the

Company's capital stock per year

• Clarity on beneficiaries, who will be mostly talents not

included in the plan prior to the IPO, which started in

2013 and has already been fully granted

• Strike price at market and without discount

• Implementation of a Compensation Committee that will

have an independent member with experience in

Compensation Policies





• Infracommerce’sValue Proposition is even stronger 

given the scale reached by the Company and the 

focus from the manufacturing brands to accelerate 

their direct-to-consumer digital channels

• Consistent organic growth, above market figures, in 

the same clients and the new client base

• M&A synergies and gains of scale initiating an 

expressive EBITDA margin expansion

• Solid cash position to sustain growth and delivery of 

the business plan




